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session 1: intro

KEY TAKEAWAYS

 Topic: context for social media e [t’s okay to not be online

in 2026

e Talk by @daisybow craft ¢ Evolution of the web from a

broadcast - network -
playlist/interest based
algorithm(s)

e Social media can be a

¢ How making content is a craft

powerful tool

® =M@ ¢

canva capcut edits snapseed

guideto guideto guideto
Canva CapCut Edits
Software

TOOLS click on underlined words to open webpage =\

(oruse
earphone mic)

[¢]
iphone selfie lapel
settings stick microphone
Hardware

These two accounts are great at teaching the ‘how to’ of content - give them a follow:

themuthership theChrisGoor

DECIDE WHAT YOU WANT

WHAT DOES THE ALGORITHM WANT?

e What do you want to achieve?
Community? Sales? Follows?
Decide how you will use the

tool, don’t let the tool use you.

e |syouraccount an archive?
Portfolio or something in
dialogue with community.

e Figure out what capacity you
have, and work within that.

“..Influencer Creep, which was

[~ ol about the ways that
i promotional social media
¢ "9 practices have become

increasingly central to the way
INFLUENCER. e all live our lives online”
CREEP s
Sophie Bishop pi1

A platform wants to keep people
scrolling, and depends on you to
do this. It will tell you want it wants
from you.

What you see when scrolling, is
what it wants from you.

Good storytelling is key!

A strong hook will make a big
difference.

Use music! Especially from their
library

Think of everything as a hashtag -
the text, image and sound operates
as a signal to the algorithm.



https://www.instagram.com/themuthership
https://www.instagram.com/thechrisgoor/
https://creators.instagram.com/edits?locale=en_GB
https://www.capcut.com/
https://www.canva.com/
https://www.instagram.com/daisybow_craft/
https://www.instagram.com/reels/DNGJcxdsdp_/
https://www.instagram.com/reels/DNGJcxdsdp_/
https://www.instagram.com/reels/DNGJcxdsdp_/
https://www.ebay.co.uk/itm/316701143345?chn=ps&_ul=GB&norover=1&mkevt=1&mkrid=710-166974-033325-9&mkcid=2&mkscid=101&itemid=316701143345&targetid=2304343365564&device=c&mktype=pla&googleloc=1007195&poi=&campaignid=23597239181&mkgroupid=194509640318&rlsatarget=pla-2304343365564&abcId=10624136&merchantid=5508791958&geoid=1007195&gad_source=1&gad_campaignid=23597239181&gbraid=0AAAAAD_Lr1dHPV8zY8-thiWoTZb7Tmo-g&gclid=CjwKCAjw857RBhAgEiwAI-1yKHGALgjFYk6yn4a2jIkUKn0fMMGpLEmjl54rspYfcZ7OpmbPz4k-sxoCenoQAvD_BwE
https://www.ebay.co.uk/itm/316701143345?chn=ps&_ul=GB&norover=1&mkevt=1&mkrid=710-166974-033325-9&mkcid=2&mkscid=101&itemid=316701143345&targetid=2304343365564&device=c&mktype=pla&googleloc=1007195&poi=&campaignid=23597239181&mkgroupid=194509640318&rlsatarget=pla-2304343365564&abcId=10624136&merchantid=5508791958&geoid=1007195&gad_source=1&gad_campaignid=23597239181&gbraid=0AAAAAD_Lr1dHPV8zY8-thiWoTZb7Tmo-g&gclid=CjwKCAjw857RBhAgEiwAI-1yKHGALgjFYk6yn4a2jIkUKn0fMMGpLEmjl54rspYfcZ7OpmbPz4k-sxoCenoQAvD_BwE
https://www.ebay.co.uk/itm/316701143345?chn=ps&_ul=GB&norover=1&mkevt=1&mkrid=710-166974-033325-9&mkcid=2&mkscid=101&itemid=316701143345&targetid=2304343365564&device=c&mktype=pla&googleloc=1007195&poi=&campaignid=23597239181&mkgroupid=194509640318&rlsatarget=pla-2304343365564&abcId=10624136&merchantid=5508791958&geoid=1007195&gad_source=1&gad_campaignid=23597239181&gbraid=0AAAAAD_Lr1dHPV8zY8-thiWoTZb7Tmo-g&gclid=CjwKCAjw857RBhAgEiwAI-1yKHGALgjFYk6yn4a2jIkUKn0fMMGpLEmjl54rspYfcZ7OpmbPz4k-sxoCenoQAvD_BwE
https://smartphonegadget.co.uk/products/wireless-mini-microphone-lavalier-lav-lapel-mic-vlogging-iphone-samsung-android?variant=56750376354172&currency=GBP&utm_source=google&utm_medium=organic&utm_campaign=Multi%20Feed&utm_content=Wireless%20Mini%20Microphone%20Lavalier%20Lav%20Lapel%20Mic%20Vlogging%20iPhone%20Samsung%20Android&gad_source=1&gad_campaignid=23773062187&gbraid=0AAAAAo8ey-3tpHtjvyXohBz5DNWAkXJip&gclid=CjwKCAjw857RBhAgEiwAI-1yKGlacDq6vkGV68dnHxe2HQ4gD67xnSKbzheD3JbdhlhahDHuNI8m1RoCFmAQAvD_BwE
https://smartphonegadget.co.uk/products/wireless-mini-microphone-lavalier-lav-lapel-mic-vlogging-iphone-samsung-android?variant=56750376354172&currency=GBP&utm_source=google&utm_medium=organic&utm_campaign=Multi%20Feed&utm_content=Wireless%20Mini%20Microphone%20Lavalier%20Lav%20Lapel%20Mic%20Vlogging%20iPhone%20Samsung%20Android&gad_source=1&gad_campaignid=23773062187&gbraid=0AAAAAo8ey-3tpHtjvyXohBz5DNWAkXJip&gclid=CjwKCAjw857RBhAgEiwAI-1yKGlacDq6vkGV68dnHxe2HQ4gD67xnSKbzheD3JbdhlhahDHuNI8m1RoCFmAQAvD_BwE
https://www.youtube.com/watch?v=j5_471mO14c
https://www.youtube.com/watch?v=j5_471mO14c
https://www.youtube.com/watch?v=4iOlXCMq0Cs
https://www.youtube.com/watch?v=4iOlXCMq0Cs
https://www.youtube.com/watch?v=Wz6LAD5A-7M
https://www.youtube.com/watch?v=Wz6LAD5A-7M
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PATTERNS

Reflect on the style of these content examples

o Look at what other successful
users are posting:
photos/videos? Carousels?In
landscape or portrait?

e What topics are they posting
about?

e And in what style how have
their edited their content?

(D Use template

at work

use of a

idea, process,
result

How to
voice over

@ Quick win? Click this (if it’s on a video Reel), it will open Edits and give
you a paint by number type editing format. Full tutorial here

| COLLECT/MAKE MEDIA MATERIALS |

Every project needs the right
materials. Your photos, videos, text
and sound are the materials of
content

Plan to capture useful subjects/topics:

e your process

e your products in use

e events you attend

e media of you... it doesn’t need to be perfect

Consider the ratio - is right
for the platform.
e.g. portrait or landscape

D
()
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SKILL

WHAT NEXT?

o Give yourself time to learn. To
make is to learn

e TO experiment is to grow

e To fail is to evolve

e No one size fits all - content
comes alive in the creator

e No one will actually see your fails

REFERENCES °

Gauntlett, D, Making is Connecting, 2nd Ed,
(Cambridge, Polity Press: 2018), p.208

Petrosyan, A. “Number Of Internet And Social Media
Users Worldwide As Of February 2025", Statistica,
1/04/2025

Narayanan, A., ‘Understanding Social Media
Recommender Systems, Optimizing for What'

The Chris Goor: shooting_tips

Decide what you want to
achieve and what capacity you
have.

Scroll as research and save
posts of content that you want
to replicate.

Test out making content using
tools.

Gather media materials as you
work.

Practice and review

This activity needs to serve you.
With skill comes play so you can
become a content creator not
just a content creator



https://www.instagram.com/reel/DZGIPc-RBK4/?igsh=bzFkaTdzazhjNmRv
https://www.instagram.com/reel/DW_qrZGjHY0/?igsh=MXdrOWJzcjFrdjc1ZQ==
https://www.instagram.com/reel/DWqqMydiuhA/?igsh=MW1hcHF0bjcxeTZmNQ==
https://www.instagram.com/reel/DWqqMydiuhA/?igsh=MW1hcHF0bjcxeTZmNQ==
https://www.instagram.com/reel/DYVB_2HIB9n/?igsh=anl0dm5lcGVyMHpw
https://www.instagram.com/p/C9le8-oJb3r/
https://www.instagram.com/reel/DYG03q8k7U2/?igsh=cTduM3dxMW15Nmls

	MAKERS CONTENT LAB
	June 2026
	session 1: intro
	KEY TAKEAWAYS
	TOOLS
	click on underlined words to open webpage

	DECIDE WHAT YOU WANT
	What do you want to achieve? Community? Sales? Follows? Decide how you will use the tool, don’t let the tool use you.
	Is your account an archive? Portfolio or something in dialogue with community.
	Figure out what capacity you have, and work within that.

	WHAT DOES THE ALGORITHM WANT?
	A platform wants to keep people scrolling, and depends on you to do this. It will tell you want it wants from you.
	What you see when scrolling, is what it wants from you.
	Good storytelling is key!
	A strong hook will make a big difference.
	Use music! Especially from their library
	Think of everything as a hashtag - the text, image and sound operates as a signal to the algorithm.



	PATTERNS
	Reflect on the style of these content examples
	Look at what other successful users are posting: photos/videos? Carousels?In landscape or portrait?
	What topics are they posting about?
	And in what style how have their edited their content?
	Quick win? Click this (if it’s on a video Reel), it will open Edits and give you a paint by number type editing format. Full tutorial here


	COLLECT/MAKE MEDIA MATERIALS
	Every project needs the right materials. Your photos, videos, text and sound are the materials of content
	Consider the ratio - is right for the platform. e.g. portrait or landscape

	Plan to capture useful subjects/topics:
	your process
	your products in use
	events you attend
	media of you... it doesn’t need to be perfect


	SKILL
	Give yourself time to learn. To make is to learn
	To experiment is to grow
	To fail is to evolve
	No one size fits all - content comes alive in the creator
	No one will actually see your fails

	REFERENCES
	Gauntlett, D, Making is Connecting, 2nd Ed, (Cambridge, Polity Press: 2018), p.208
	Petrosyan, A. “Number Of Internet And Social Media Users Worldwide As Of February 2025”, Statistica, 1/04/2025
	Narayanan, A. , ‘Understanding Social Media Recommender Systems, Optimizing for What’
	The Chris Goor: shooting tips

	WHAT NEXT?
	Decide what you want to achieve and what capacity you have.
	Scroll as research and save posts of content that you want to replicate.
	Test out making content using tools.
	Gather media materials as you work.
	Practice and review
	This activity needs to serve you. With skill comes play so you can become a content creator not just a content creator


